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Magazine profile and readership

Target Audience & Readership

The readership consists primarily of women from the
German-speaking part of Switzerland, particularly those
aged 35 and above. Many have medium to high incomes
and a keen interest in lifestyle, fashion, beauty, travel, and
social issues. annabelle appeals to modern, self-confident
women who value quality, sophistication, and purpose.

Demographic Profile

Place of residence: Primarily German-speaking
Switzerland

Age: 35-70+

Income: Medium to high income level

Education: Medium to higher educational background

Consumer behavior: Quality- and brand-conscious,
with an interest in sustainability

Media usage: Strong affinity for print and online media

Content / Magazine Profile

The magazine presents a balanced mix of reports,
interviews, fashion and beauty features, lifestyle,

and social topics. Beyond fashion and travel trends,
«annabelle» also addresses deeper issues such as
equality, sustainability, and life questions.

With its unique combination of visual elegance and
editorial depth, annabelle remains Switzerland’s most
influential lifestyle magazine for modern women.

Distribution

e Subscribers
¢ Newsstand sales points
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Issue [/ Edition

Twice a year

.................................................

Readership

96'000 Pers.
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Edition

41'500 Ex.

.................................................

Target audience

Women with a passion for travel



Advertising formats and prices

STARTER KIT

1/2 PAGE

ADVERTORIAL
up to approx 1'250 characters

1image

TOTAL: CHF 5'500.-

ADVERTISEMENT

TOTAL: CHF 5'500.-

Repeat discount: 5% for 3 bookings
Advisory Commission (BK): 10%
All prices exckl. VAT

TOP DEAL

1 PAGE

ADVERTORIAL

up to approx 2'500 characters
2 to 3 images

TOTAL: CHF 9'900.-

ADVERTISEMENT

TOTAL: CHF 9'900.-

DOUBLE IMPACT

2 PAGES

ADVERTORIAL

up to approx 5'000 characters
3 to 4 images

TOTAL: CHF 15'000.-

ADVERTISEMENT

TOTAL: CHF 15000.-
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Formats

ADVERTORIAL ADVERTISEMENT

Images Half page landscape Full page / Cover Double page

4800x 3200 pixels, as .jpg, 300dpi Full bleed Full bleed Full bleed
(Format 3:2) 220x139mm 220%x280mm 440%x280mm

: +3 mm trim +3 mm trim +3 mm trim
Text

1/2 page: 1'500 characters Half page portrait

1page:  2'750 characters Full bleed
2 page: 4750 Zeichen 107 x280mm
: +3 mm trim

. . Data: PDF/X-4 | Color profil: PSO LWC Improved (ECI) | Total ink coverage max. 300%
Delivery briefing: | Color p p | g 6

6 weeks prior to publication : Delivery: 4 weeks prior to publication
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Editorial and advertising deadline

Appointment 2026

Publication Editorial deadline Advertisement deadline Publication date

Fri., 27 March 2026 Fri., 10 April 2026 Fri., 8 May 2026
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