REISEN

Media data 2026

NZZ am Sonntag is the leading Sunday newspaper in German-
speaking Switzerland and part of the renowned Neue Zircher
Zeitung media group. Published every Sunday, it offers an .
outstanding mix of high-quality news, in-depth background ";
reporting, and insightful opinion pieces - ideal for readers who
want to start their week with well-founded journalism. »
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» Reach in the premium segment

> High reading duration (Sunday press)

> Affluent target audience

» Combined subscription: print + digital

» Credibility due to the editorial environment

> National coverage (German-speaking Switzerland)




Magazine profile and readership

Target Audience & Readership

«NZZ am Sonntag» addresses a discerning, well-in-
formed, and highly educated readership that does not
want to forgo in-depth journalism even on weekends.
Its audience consists primarily of individuals with

a higher level of education, above-average income,
and a broad range of interests spanning politics,
business, culture, travel, and society.

Demographic Profile

Place of residence: German-speaking Switzerland
Age: 40-65+

Income: Above-average income level

Education: Highly educated, academic degrees

Consumer behavior: Strong willingness to invest in
quality, sustainability, and luxury

Media usage: High affinity for print media and digital
news platforms

Content / Magazine Profile

«NZZ am Sonntag» covers a wide range of current and
relevant topics - from politics and business to sports,
science, and culture, as well as background reports and
public debates. Through in-depth analyses, carefully
researched features, interviews, and commentaries,
the newspaper provides profound insights into the
most important events and developments of the week.
The publication is complemented by a variety of
magazines and special sections focusing on society,
travel, knowledge, and lifestyle, offering additional
orientation and inspiration.

Distribution

e Subscribers
¢ Kiosks, Press & Books, and other retail outlets
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Issue [/ Edition

Twice a year

.................................................

Readership

332000 Pers.

incl. E-paper
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Edition

84'552 Ex.

Print: 65'086 | E-paper: 19°436

.................................................

Target audience

Travel enthusiasts



Advertising formats and prices
Advertorials and advertisements

1/2 PAGE . 1 PAGE

Von Fabergé . Imposante Kunst
. far alle

bis Furstensteig

g

pf, Gipfel und Nostalgie s »g‘.
¥y £} -

Portrait or :
landscape format : Text length & images

Images: 2-4 (as jpg, 300 dpi)

Title: approx. 30 characters

Text length & images Lead: approx. 250 characters

Images: 2 (as .jpg, 300 dpi) Text: approx.4550 characters

Box: approx. 550 characters

Title: approx. 30 characters Quote: approx. 200 characters

Lead: approx. 135 characters
Copy: approx. 3,700 characters
Box: approx. 300 characters
Quote: approx. 85 characters

CHF 4'750.- CHF 7'950.-

Repeat discount: 5% for 3 bookings | Advisory Commission: 10% | All prices excl. VAT

1 PAGE
PANORAMA STORY

Twice per issue

Exklusives

Text length & image
Image: 1 (as .jpg, 300 dpi)

Title: approx. 25 characters
Lead: approx. 165 characters
Text: approx.4370 characters
Box: approx. 350 characters
Quote: approx. 200 characters

CHF 7'950.-
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2 PAGES
PANORAMA PAGE

Auszeit
am Wasser

Text length & images
Images: 6-8 (as .jpg, 300 dpi)

Title: approx. 30 characters
Lead: approx. 250 characters
Text: approx. 7300 characters
Box: approx. 2200 characters
Quote: approx. 340 characters

CHF 12°700.-




Advertising formats and prices
Advertisements

2/3 PAGE : 1 PAGE LISTICLE :  COVERSTORY
beside the editorial, : Once per issue : Cover & double page
Once per issue : :
Strandsache RE ILEN A zeit
A : am Wasser

Text length & images Text length & images Text length & images
Images: 2-3 (as .jpg, 300 dpi) Images: 5-7 (as .jpg, 300 dpi) for double page
Title: approx. 23 characters Title: approx. 13 characters : Images: 6-8 (as jpg, 300 dpi)
Lead: approx. 180 characters Lead: approx.210 characters : Title: approx. 30 characters
Text: approx.2200 characters : Text: approx.4250 characters . Lead: approx.250 characters
Box:  approx.490 characters Text: approx. 7300 characters
Quote: approx. 60 characters - . Box:  approx. 2200 Zeichen

: : Quote: approx. 340 characters
CHF 7950.- : CHF 7°950.- : CHF 17'950.-

Repeat discount: 5% for 3 bookings | Advisory Commission: 10% | All prices excl. VAT
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Advertising formats and prices

Advertisements

INSIDE . 2ND & 3RD
SECTION : COVER PAGES
1 Page :

CHF 7'950.- CHF 9'900.-

1/2 Page

CHF 4'250.-

BACK COVER

CHF 11°500.-

Repeat discount: 5% for 3 bookings | Advisory Commission: 10% | All prices excl. VAT

Informationen:

1 page
291x440 mm,
within the type area

Dates:
PDF/X-4

Color profil:
ISOnewspaper26v4

Total ink coverage:
max. 240 %
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1/2 page
291x220 mm,
within the type area




Editorial and advertising deadline

Appointment 2026

Publication Editorial deadline Advertisement deadline Publication date
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Stra Ay

Mon., 17 August 2026 Mon., 31 August 2026 Sun., 27 September 2026 e

Exklusives

Gipfeltreffen.

Submission: 6 weeks before publication.
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